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Agenda

*Public Engagement Summary (35 min)
*Preliminary Design Ideas



Meeting Recap

¢y What do you love about Village Market?

Park space  Memorial Park

LocationP@nera Park cos

eel thin - Walking
“;:telnt’:al g C O n Ve n I e n C e The Panera
Sledding Proximity,, Gferingplace
GroceriesThe park Space

¢y What needs improvement at Village Market?

Crossing La Grange Rd Entrance to market area

Noise Woodmens money for this

Modernization Pedestrian connection  Traffic fast on LGR

Walking access Landscaping

Sy TOrkIgS ok S d fety

Ugly
Concrete

Access points
Speed limit

Cu rb appeal Potted plants
Buffer to La Grange Road
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Meeting Recap

What areas within Village Market are most important for improvements?

La Grange Road

2. Village Market

Jewel-Osco

c
=4
o
=]

Memorial Park

Poets Corner

Homestead Apartments

6.29

4.96

3.38

2.33

1.33

LT What types of improvements would you like to see for La Grange Road?

Traffic Speed Reductions

2. Crossing Enhancements

Sidewalks & Pedestrian Comfort

4. Placemaking & Identity

Transit Infrastructure

3.63

3.41

3.00

1.37

0.85



Themes of Survey

Total survey
respondents: 649

Placemaking




Survey Demographics

WHAT IS YOUR GENDER? HOW DO YOU DESCRIBE YOUR RACE? WHAT IS YOUR AGE?
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@Man

ONon-binary

@ Black or African American
Oprefer not to say

ONative Hawaiian or Other
Pacific Islander
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100
80
60
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40
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20

1%
0 | m——

@24 years old or younger E25-34 years old M35-44 yearsold [D45-54 yearsold M55-64 yearsold @65+ yearsold



Access

WHERE DO YOU LIVE IN RELATION TO
THE STUDY AREA?

DEastof La Grange Road
OWest of La Grange Road

O! don't live in La Grange
Park

700
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Access

350

300

250

200

150

100

50

HOW OFTEN DO YOU VISIT VILLAGE

Daily

MARKET BUSINESSES?

50%
31%
7%
3%
i [
Weekly Monthly Seasonal Yearly

3%

Never
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HOW OFTEN DO YOU VISIT JEWEL-OSCO?

Daily Weekly Monthly Seasonal Yearly Never



Access

300

250

200

150

100

50

HOW OFTEN DO YOU VISIT MEMORIAL

4%

Daily

20%

Weekly

PARK?
44%
18%
4%
Monthly Seasonal Yearly

10%

Never

300

250

200

150

100

50

HOW OFTEN DO YOU VISIT LA GRANGE
PARK LIBRARY?

43%

14% 14%
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Daily Weekly Monthly Seasonal Yearly Never



Access

700

600

500

400

300

200

100

HOW OFTEN DO YOU VISIT HOMESTEAD

3%

Daily

APARTMENTS?
1% 1% 2%
Weekly Monthly Seasonal

93%

1%

Yearly Never

250

200

150

100

50

0

HOW OFTEN DO YOU VISIT NEARBY
FOREST PRESERVES?

32%
23%
16% 17%
Daily Weekly Monthly Seasonal Yearly Never



Access

600

500

400

300

200

100

WHEN YOU VISIT, HOW DO YOU TYPICALLY
TRAVEL TO GET TO VILLAGE
MARKET BUSINESSES?

79%

By
car/personal
vehicle

18%

By foot

3%
|

By bike

0%

By bus

0% 1% 0%

I don't go to Other
Village Market

By taxi or
ridehail
(uber/Lyft)

600

500

400

300

200

100

o]

87%

By car/personal
vehicle

HOW DO YOU TYPICALLY GET TO JEWEL-OSCO?

9%

By foot

By bike

0%

By bus

0%

By taxi or ridehail
(uber/Lyft)

2%

I don't go to
Jewel-Osco

0%

Other



Access

HOW DO YOU TYPICALLY GET TO MEMORIAL PARK? HOW DO YOU TYPICALLY GET TO HOMESTEAD
200 APARTMENTS?
40% 700
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600
200 500
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vehicle (uber/Lyft) Memorial Park Apartments



Access

IF THERE WAS ELECTRIC VEHICLE
CHARGING AVAILABLE AT VILLAGE MARKET,

WHY DO YOU VISIT THE STUDY AREA? WOULD YOU USE IT?
600 30%
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Safety

ARE THERE ANY PLACES WITHIN THE STUDY AREA THAT FEEL
UNSAFE OR UNCOMFORTABLE FOR CYCLING AND WALKING?

600
57%
500

400
300
200
14%
100 7% 8% 7%
m = . _
1

La Grange Road Oak Avenue Woodlawn Avenue  Sherwood Road  Homestead Road  Walking within Other
parking lots



Safety

What, if anything, makes you feel unsafe or uncomfortable cycling or walking along the
streets you identified?

59 respondents (12%) answered La Grange for this question.

Traffic and speed Busy traffic cars and trucks

LaGrange Road

Lotsof traffic  gigewalk too close Grange Rd

car traffic G
Heavy traffic La G ra ng e

high traffic . 1 ¢ a8fic Speeding cars | = Road
traffic lights Speeding traffic Grange Road

fast traffic traffic on Lagrange Cars speed



Safety

DO YOU FEEL SAFE CROSSING LA | WOULD WALK OR BIKE ALONG/ON LA
GRANGE ROAD BY FOOT? GRANGE ROAD MORE IF...

@ Vehicle speeds on La Grange Road
were slower

B There were more frequent or
more prominent crossing
locations across La Grange Road

OYes @ There was a better pedestrian
environment on La Grange Road
O No (wider sidewalks, more trees, etc.)

O | feel comfortable walking and
cycling on La Grange Road

W Nothing would encourage me to
walk or bicycle on La Grange Road




Placemaking

WHICH CROSSWALK WOULD YOU MOST LIKE TO
SEE IN THE STUDY AREA?
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Placemaking

WHAT KIND OF LANDSCAPING AND TREES WOULD
YOU MOST LIKE TO SEE IN THE STUDY AREA?

41.0%

36.4% 37.9%
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25.5%
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Placemaking

WHAT KIND OF PAVEMENT WOULD YOU MOST LIKE
TO SEE IN THE STUDY AREA?
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Placemaking

WHAT KIND OF SITE FURNISHINGS WOULD YOU
MOST LIKE TO SEE IN THE STUDY AREA?

First Choice
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|

Second Choice
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Last Choice
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Placemaking

WHAT KIND OF MURAL/WALL DECOR WOULD YOU
MOST LIKE TO SEE IN THE STUDY AREA?
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Placemaking

WHAT KIND OF PUBLIC ART WOULD YOU MOST LIKE
TO SEE IN THE STUDY AREA?
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Placemaking

What do you think is the biggest opportunity to improve the look
and feel of the Village Market study area?

* "Provide more outdoor seating"
* "Make it safer for pedestrians”

* "Trees and wider sidewalks along La Grange Rd with designated
crosswalks”



Placemaking

What else would you like to share about the study area?

* "We desperately need a cross walk across LaGrange Road by the
library. Many kids and people walk to library and park - we need a
safer cross walk solution.”

* "Too many trucks going down La Grange Road. Everyone drives too
fast down La Grange Road."

* "Needs more lighting at night and wider sidewalks."



Placemaking

What do you love most about living in La Grange Park? What is your favorite part of living
in La Grange Park?

115 respondents (25%) answered Community for this question.

great community
la grange small town

ey Community ”

Grange Park pa rk

friendly neighbors good schools Safe community

eople easy access

close village market

sense of community forest preserves walk

library and the parks 9"t schools Neighborhood feel



Interactive Map
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Big Ideas: Vision Statement

A Cohesive Village Connect to La
Market Area Grange Park



Big Ideas: Vision Statement

Connect Market to Park Connection with a Woodlawn Woonerf

Make La Grange Rd a Gateway, not a Barrier
- Improve crossings at Oak & Homestead
- Improve pedestrian experience along the length of the site

Create a safe and slow Grand Entry at Homestead
Create a Bike/Ped Community Green-Street along Sherwood
Support Design with Policy Changes (truck traffic etc.)
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Big Ideas

0 Woodlawn Woonerf / Market to
Park Pedestrian Access
Improvements

e Homestead and Sherwood
Traffic Circle and Green
Stormwater Infrastructure

© sherwood Bike/Ped
Community Green Street and
Stormwater Infrastructure

e La Grange Rd traffic
calming and pedestrian
improvements
Oak Ave
Crossing Improvements



Scaffolded Costs & Effort

- Every idea exists at different scales

- The design team will help the Village
to think through the cost implications
of each scale

- Pilot €2 Permanent

- Some projects will interact with each
other more explicitly than others,
with attendant cost implications




1. Woodlawn Woonerf

- Close Woodlawn to traffic and convert
into a pedestrian street/woonerf.

- Limit Jewel-Osco truck access hours or
re-route via Homestead and Sherwood.

- Provide amenities including lighting, art,
seating, and stormwater infrastructure.




Woodlawn Woonerf

Interim Steps:

- Close Village-owned section of
Woodlawn to vehicular traffic.

- Provide barriers, striping, and/or
ground murals to differentiate from
parking lot.

- Activate with events and markets.

- Begin negotiations with Woodmen of
the World to eventually acquire entire
street.




2. Homestead & Sherwood

Traffic circle

Curb bump-outs

Change pull-out from VM
Close southern curb cut

Bump out and added cross walk



Interim: Homestead & Sherwood

Interim Steps:

- Paint and post
- Curb bump-outs
- Traffic circle
- Curb-cut reduction




Homestead & Sherwood

10N

Progress




3. Sherwood Community Green Street

Flip Parking/Add

Bump-out/Chicanes &

Green Stormwater
Infrastructure and
Street Trees ;
T

- Reinforce character, community, and
safety with ground murals at
intersections.

- Introduce permeable pavers (parking
only), chicanes, and bump-outs to |
provide stormwater infrastructure. T - B Add Bike Friendly

2k Ground Mural Design
- Increase shade tree canopy. Intersection i S




Interim: Sherwood Community Green
Street

Interim Steps:
- Flip parking to be on park side.

- Introduce street paint at crossings
or as ground mural.

- Add chicanes for traffic calming.




4. La Grange Rd

- Add crossing infrastructure at La Grange Rd
with Homestead & Harding

- A(de (IaPls, countdown timers & pedestrian refuge
islan

- Opportunity to reduce lane widths and install narrow
painted median

- Install landscaping & street trees

- Speed study; potential for reduced speed limit &
speed management/feedback signs




La Grange Rd

- Install more
landscaping &
street trees

4

i Add leading pedestrian
interval/countdown timer

=

B Add pedestrian refuge Add crosswalk paint

Reduce lane width




TRA-23: GUIDELINES FOR PEDESTRIAN CROSSINGS AT UNCONTROLLED LOCATIONS

MARCH 11, 2018

Figure 1 - Summary of Recommendations for Pedestrian Crossings at Uncontrolled Locations, Two Way Streets Only

Configuration, ADT < 9000 9000 < ADT < 15,000 15,000 < ADT < 25,000 25,000 < ADT < 35,000 ADT >
including turn 35,000
anld park*ing Posted Speed or 85" Percentile Speed, mph
anes <30 35 40 [ =245 [ <30 35 40 [ =z45 <30 35 40 z45 [x0] 35 40 [=z45 [ Al
2lanesor3 1 2 4 1 3 4 2 3 4 2 4 4
R c c [ = c
with refuge w W 20 20
3 lanes no l 2 4 B 1 4 4 8 3 4 4 a 4 4 5 a
Q O
refuge 9 9 = b= Ty
4 lanes with 2 3 4 o 3 4 4 S 4 4 4 b 4 5 5 2 0
2 g o o o
refuge Wn v L:-) L:', i)
6 lanes with 3 4 4 2 3 4 5 L 4 4 5 = 5 5 5 = 5
A A L = ]
refuge i=3
>4 lanes no , - g : - ; &
refige Site-Specific Design Site-Specific Design s
4 lanes, g g 5 3 4 5 4 5 5 5 5 5
refuge not
feasible
Treatment Number Treatment Detail

1 Four W11-2 Ped Signs, two with W16-9P “Ahead”, two with W16-7P Slanted Down Arrow plaques

2 Treatment 1 + Timed or pedestrian actuated warning beacons. Continuously operated beacons are not recommended.

3 Treatment 2 + R1-5b Stop Here for Pedestrians signs at stop bar pavement marking (omit R1-5b for single lane approach)
4 Treatment 1 + Rectangular Rapid Flashing Beacon

5 Standard Traffic Signal or Pedestrian Hybrid Beacon; review IL MUTCD for placement restrictions

Crosswalk Pavement Marking

Application

Parallel lines

Signal controlled intersections, stop controlled legs of intersections

Continental

Uncontrolled intersections, mid-block crossings, uncontrolled legs of intersections

Ladder

Enhanced conspicuity at uncontrolled locations

* Refuge is defined as a raised median or other pedestrian safety island




La Grange Rd

* Improvements at E Oak
Ave
* Pedestrian Hybrid Beacon
* Relocate library sign




Interim: La Grange Rd

Interim Steps:

* Paint the crosswalk at
Homestead & Harding

* Planters and street
furniture at Pace
stops (mcl Poet’s
Corner)

. Han%lng baskets (in
addition toorin lieu
of banners)




Big Idea: Policies & Regulation

Snowplow plan

- Initiate a conversation with Woodmen, CBRE, the Village and
businessowners regarding winter weather best practice

Change speed limit/speed management on La Grange Rd.

Reduce/minimize impact of truck traffic on La Grange Rd.
- Overflow effects: Likely re-route to Wolf Rd. (1.5 mi) or 294 (2.4 miles)
- IDOT has final determination on truck routes (indicated with signage)
- Lobby for more stringent state laws regarding truck covers

Consider next steps for implementation (SSA, BID, etc.)



Next Steps

Phase

Project Initiation

Commercial Revitalization Committee
Kickoff

Community Engagement

Community Survey

Public Open House #1

Existing Conditions Analysis
Commercial Revitalization Committee
Presentation

Vision & Streetscape Concepts Phase |
IDOT Meeting

Vision & Streetscape Concepts Phase Il
Commercial Revitalization Committee
Presentation

Public Open House #2

Draft Plan

Commercial Revitalization Committee
Presentation

Final Plan

Contingency

March
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June July August September October

Next Steps:

* Develop the ideas the
CRC endorses into
more detailed design
ideas

* Meet w IDOT to
determine what they
support

L] * Begin planning for

] the next public
] meeting (July/Aug)
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